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O.1. Onunko
(Hayionansnuii mexniunuil ynisepcumem Yxpainu
«Kuiscorutl nonimexuivynuti incmumym»)

METOJHYHA KOHUENIIISI OPTAHI3ALIT HABYAHHA
CTYAEHTIB HOJITPA®TYHHAX CHEIJAJBHOCTEN
AHTIHACHKOI MOBU IIPODECIMHOTO CTIPAMYBAHHSA

V crarti posrsAAKTECH METONMYH NPHHIMNG HABTAHHSA iHo3eMHOT MOBY CTYACHTIB nonirpadiv-
HuX creniansHOCTEH Yepes 3MicT npodeciiinol misnpHOCTI. 30KpemMa y Hilt onrcaro cHcTeMy BIIpas, BTI-
JeHy ¥ HaBYANBHOMY HoCiOHUAKY i3 Hapdanms aprmificexol MoBHU npodeciftaoro cnpAMyBaHHI CTYACHTIB
3 kypey nonirpadivmmx cremiansgocrett. Hapuanprmit nocibumx «lonirpadiuni cnpapu» (“Printing and
Publishing Matters”) ne € THHOBUM HiIPYYHHKOM {HHOBAI{HHOTG THITY I BUBYCHHA aHINCEKOl MOBH
s cremianpHux minedt. Iix 9ac poGoTH 3 UM NIIPYYHUKOM CTYIEHTH MAIOTH MOWIHBICTE o3HalioMu-
THCH 3 IXHBOIO CHeNjansHiCTIO aHrTiHChKOK MOBOIO.

Knrouoei cnoea: wasdanns inozempol Mol npodecilfHoro cupsMyBarHs, HaBYaHHA Hepes3 3Mict
npodeciitnol mismsHocTi, HABYAHAS CTYNEHTIB noNirpadiunux crenianproCTE.

Hasuanng inozeMurx MoB y HemoBHoMY BH3 nepenbagac oOBONOMIHHS CTYIeHTaMI HABHUKAMHA
i1 yMIHHSIMA IHITOMOBHOT KOMYHIKaIIil 3 MeToro mpodeciitaoro 3poctassst. ['onoBHOO MeToI0 Tpodeciii-
HOTO HaBuyaHHs € QopMyBanHs ocobucTocTi daxipi, skui eeKTHBHO 3MMCHIOE TPYHOBY [sUHHICTE.
InmmMe ¢itoBaMH, BOHO Mae 3a0e3[eYHTH He TUILKH OBOJIOMIHHA CYKYITHICTIO 3HAHB, YMIHb 1 HABHUOK,
BKJIIFOYAR0TH 1Tpodeciiiny KOMyHIKATHBHY KOMIICTEHIIO IHO3eMHOIO MOBOIO, IO BUBYAETHCH, a i dopMy-
BauHs tpodeciiino 3HaUyImux sSKoctell 0coBHCTOCTI, O MOCHIOE 1 pOOHTE 3HAYYIHMM COLALHMN ac-
TiekT mpodeciifHo-0pieHTOBAHOTO HABYAHHS. BaXImBY poib y IHOMY IpOIeci Billirpac MOTHBALS BH-
BUEHHS {HO3EMHOI MOBH, SIKA BUPRKAETHCS ¥ THOTpebi opramiysar npodeciify KOMyHIKAIUo, ¥ TOMY
qUCTI IHO3EMHOI0 MOBOKO. TOMY OJHIEO 3 TOJOBHIX 0COOIMBOCTEH 1HO3eMHOI MOBH K HABYAIBHOT IHC-
IMILTHE € TpodeciiiHO-0piEHTOBAHMIA XapaKTep, IO Ma€ BioGpaxkaTHCes y IUBIX Ta 3MICTi HaBYaHHs.

OJHIM 3 TIepIIUX JOCTiDKEHb HABYAHHS MOBH Ta CHLIKYBaHHS HEIO Hepe3 3MICT iHIMMX Ha-
BYATHHHX JUCHAIIIH € MOHOTpadis Takux 3apyObKHUX mocnimHukis, sk D.M. Briton, M.A. Snow
ta M.B. Weshe [7]. V uiit monorpadii Bueni qaroTs BU3HAUCHHS HABYaHHS yepe3 3micT npodeciit-
HOI JiSILHOCTI 9K MOENHAHNS 3MicTy (axOBHX IUCHHILTIH 13 IIISMH HABYAHHS 1HO3eMHHUX MOB. Lle
3abesredye napaielbHe 3aCBOCHHS 3HAHE 13 NMeBHOT (HEMOBHOT) IHCIUIUIIHY, a TAKOJK MOBIIECHHE-
BHX HaBHYOK Ta BMiHb, TIOB’I3aHAX 3 MOBOIO, IO BHBIAETHCS Ta 31 CHUIKYBaHHEAM HEIO.

Taxmm gwHOM, MOBa cTac 3aco60M, 3a IOTIOMOTOIO SKOTO OTPUMYIOTE 3HaHH, a 1l BUBYEHHA
MOBH CTa€ OLIbII KOHKPETHNM, a He abCTpakTHUM (TOPIBHSHO 3 TPaAuIiHHIM MOBOIO HABJIAHHS, JIe
OCHOBHHH aKmeHT poOuThes Ha camiit Mosi) [11, c. 4].

Came TOMY MH BBKAEMO, [0 TIPH po3poObIi METOIUKH HaBUAHHS CTYASHTIB NONrpagigaanx
creriansHOCTeH aHrmichkol MoBH mpodecifHOTO COPSMYBaHHA, SKa € 00’ €KTOM HAaIlHX HAYKOBO-
METOIMYHHEX MOINYKIB, CIIJi BUKOPUCTOBYBATH CaMe METOMMKy HaBdaHHA IM uepe3 3micT mpode-
ciifgol DisuILHOCTI.

Amaniz pocrpxenn. 3a3gaumMo, mo micns omyOmikyeamss y 1980 p. mocmimuenms P.C.
Robinson [16], npucssmenoro ESP — English for Specific Purposes, a taxox npars B. Coffey, C. Kennedy,
R. Bolitho, T. Hutchinson [13], A. Water 1OHSTTS «HABYAHHS AHTIHCHKO] MOBH IIeBHOI CHIEIIATEHOCTIN
CTIMKO YBIAIIIO IO METOHKY HABYAHHS aHITHHCHKOI MOBH K HEPIIHOI B aHTJIOMOBHHX KpaiHax.

BiTYm3HIHAME BUEHHMHA-METOUCTAMYI CTBOPEHO [Ty HH3KY METOINHK Ui HemMoBHuHX BH3.
Ceper rux — E. Mipommivenxo, 1. Ounicuna (ui BH3 exoromigroro npodimo), JI. Kornaposa, I'. Ca-
BUeHKO (yis MaiibyTHix ropuctis), O. INerpamyx, M. 3anoposxma (ust memmaarx BH3), A, €menpsio-
Ba, O. TapHOMONBECEKUH (12 CTYNEHTIB TexHiunuxX crenjamsHocreit), JI. Mopceska (s mMaibyTHiX
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yuuTenB ¢ismuHoro BuxosaHHs), JI. Mansxina (Uit CTYIEHTIB TOPTiBEIBHO-SKOHOMIYHIX CIIEI[ah-
nocrelt), YO. Hpysp (s MaiibyTaix MeHemKepiB), P. 3aiinesa (JU1d CTYAEHTIB BUIIMX BIHCLKOBHX Ha-
BUaIbHKX 3aKnaznis), . Typuaunosa (s maiOyTaix Gionoris), O. Kanamsikosa (st MaiGyaix 6i6mi-
orexapi), T. Anexceera, JI. Anansesa (s cTynentis dinosnoriuanx creriamnocreit), C. Kosak (s
MaiOyTrix daxisniB Mopceroro ¢uoty), M. Tammiexa (1 MaiGyTHIX npaniBHuKis cheps TypusMy),
JL Jlorytiga (Juit MaliyTHIX MEHEIDKEPIB 30BHIMHBO-eKOHOMIYHOT JisUIEHOCTI).

Ha nammii MoMeHT y ramysi BUKIaJaHHS iHO3eMHOI MOBH mpodecifiHoro cupaMyBamHs 0~
cargyTo 3HagHEX ycmixiB. Ilpo me ceimgars mocmimxenns O. Taprononscekoro Ta C. Koxymko
[5], 3. Kopresoi [6]. 3apy0ixHi TOCTIIHAKY TeX TPHIUISIOTs 3HAYHY YBAl'y HABYAHHIO iHO3EMHOT
MOBH Tpodeciiigoro copsvysanns: J. Crandall (1992), N. Cloud, F.Genesee ta E. Hamayan (2000),
S. Burger, M. Wesche ta M. Migneron (1997) 1a im.

Onnak 3a3HaveHi HaNpsAMU JOCII/KEHb He BUYEPIYIOTH YCiX muTans npodeciiinol migroro-
BKH CTYJEHTiB HEMOBHMX BHINUX HaBUATBHMX 3aIafiB i, KPIM TOTO, HE PO3KPHBAIOTH HPOOIEMH
IHIDOMOBHOI HIATOTOBKM CTYIEHTIB BHAABHHHO-NONIrpadivnnx creniansrnocteii. Came mie i 3yMoB-
THO€ aKTYAJBHICTE i€l CTaTTi.

Buxuan ocHoBHOro Martepiasy: Hasuanus iHo3eMHOT MOBH depe3 3MicT npodeciitnoi aisis-
HOCTi, TOOTO Yepes 3MiCT CHeMiaNbHUX JuCHuIUiiH (content-based learning, content-based language
Instruction) — IpoBinHYH Ta HalteheKTUBHIIIMH HanpsM opraHizamii Ta inTencudixanii oBOIOJIHHL
CTYJeHTaMH iHO3eMHOIO0 MOBOIO y Hpodecifiaux ringx. OCHOBHY yBary CTyIEHTH COPAMOBYIOTH Ha
3aCBOCHHS €KCTpaiHrBicTHUHOI iHdopMmarii neBHO! MMUCIMIUTIHE 4Yepes MOCEPEIHUITBO 1HO3eMHOT
MOBH. PO3BHTOK CyTO MOBJICHHEBUX HABHYOK Ta BMIiHB 3[IHCHIOETECS B HOMY IIpoLeci moiryTao. Ta-
KUM 9HHOM, HABYAHHA 1HO3EMHOI MOBH 4epe3 3MicT mpodeciiinol MisubHOCTI yeyBae HassHuM v Oi-
aemocti BH3 po3pus Mix HaBuaHHSM MOBH Ta HaBYAHHSM creliarbaux (GaxoBmx) IUCIAILLH, 3a-
pazu CIUIKyBaHHA y cdepi sKux MoBa BiacHe i BuBuacThest. OJIHAK HA TaHWN MOMEHT HE iCHy€ Ha-
BYAIBHO-METOIMMHIX KOMILIEKCIB U HAaBYaHHY 1HO3eMHOI MOBH CTY/ISHTIB HoJirpadiunux creria-
JBHOCTEH B3araii, Y TOMY YHCII HABYANBHO-METOIMYHMX KOMIUIEKCIB, 3aCHOBAHUX HA METOIHII Ha-
BYaHHI uepe3 3MicT mpodeciitnol misumHOCTi. Came ToMy BCl i KpuTepii 6y BpaxoBaHi TIPY HallH-
canHi HapYanbHOro nocidnuka «Ilomirpadivyni cupasuy (“Printing and Publishing Matters™).

Hapuanpauil nocibuux «Ilomirpadiuni cupasuy (“Printing and Publishing Matters”) me ¢
THIIOBMM IIJPYTHHKOM Y MODPIBHSHHI 3 IHIDMMY MApyYHHKAMHA Ta MOCIOHMKAMY /I BUBUEHHS aH-
IUHCEKOT MOBH Ui cTierianpHuX ninel. Ilpu po6oTi 3 IiM MifpyIHUKOM CTYIEHTH 3aHyPIOIOTHCA
B 0coOMuBOCTI IXHBOI CIEMIaIbBHOCTI aHTTHHCHEKOK MOBOKO depes 3MicT npodeciiioi MisIbHOCTI.
HpuHmmn niel KHUTY 3aCHOBAHMUN HA TaK 3BAHOMY KHABYAHHS Yepe3 JiANbHICTE.

Crinom 3a taxumu BueHuMH sk O, Tapromnonsceiui, 3. KopHeBa MA BBakaeMo, IO, BUXO-
J9E 13 KOMIOHEHTHOTO CKIAJNY IHITOMOBHO! KOMYHIKATHBHOI KOMIIETEHIIl, 1HO3eMHA MOBa IIO-
BHHHA BHUKJIAQJJATHCS ACIIEKTHO.

Taxumy acneKTaMH MU BH3HAYWIIM: HpedmemHuil (Ul BCTAHOBIEHHS 3B 43KiB 3 MaiOyT-
HBOIO CHeLiaNbHICTIO, 3abe3neyeHns npodeciiinoro xapakiepy KOMYHIKATHBHOI KOMIETEHIN, IKa
dopmyeThes, Ta U PO3BUTKY HOPMATBHO-TOTIYHOT KOMIIETEHIN]) Ta KOMYHIKamueHuil (I 1mo-
€IHAHHA BCIX HONEpENHIX acIeKTiB B €IHHOMY IIpOIEci iHIMOMOBHOTO CHiNKyBauHs). Binbip came
ILIUX JBOX 4CIEKTiB OOIPYHTOBYETHCS THM, IO IMiAPYYHHX PO3PaxOBaHWH Ha CTYNEHTIB 3-T0 Kypcey.
TaxuM 9uHOM, Yy KOKHOMY MKl 3aHATH aKIEHTYETHCS HA OKPEMOMY achekTi. Y MexaxX OJHOTO
TEMATHIHOTO HUKIY 3aHATE 0008’ I3KOBO OXOILTIOIOTECS OOHIBA aCEKTH Ha 3MICTOBHOMY MaTepia-
J1i KOKHOI KOHKDETHOI TeMH, IPHYOMY KOXHOMY 3 8CHEKTIB NPHIUISEThCA OJHAKOBA yBara i Ha
HBEOTO BIABOAUTECS IPUOIH3HO 0HAKORYHN 06CAr HABYATHLHOTO Yacy.

Crin Takox 3a3Ha4HTH, IO IIPU HAITHCAHHI [aHOTO MOCIOHUKA MU KEPYBAIHCS TIPHHITHIIOM
CHCTEMHOCTI BUKNIaneHHs mpodecifinol indopmanii. Ile o3nagae, mo y nociGHUK JOCKHTE CHCTEMHO
Ta IIOBHO BHKJIAJIEHO aHITIiHCHKOIO MOBOIO 6a30Bi MOHATTA ¥y ranysi monirpadii ta KHuroxpyKysaH-
Hs 3 OXOIUIEHHAM YCIX OCHOBHHX IHTaHB, IO CTOCYIOTHCH HaHoi npodeciiinoi mismsHocTi MaibyT-
HBOrO Qaxisng. [1i 6a30si monsTTa Oy BixiGpani Ha ocHosi aganisy OKX Ta OIIII cneniamsHoc-

104 Bicnur JITY BEXT Ne 6, 2012



Telt 6.051501 «Bunasnmgo-nonirpadiyna cnpasa», 6.030303 «Bunasuuua crpapa Ta pejaryBaH-
Hy», 6.030601 «MenemxmenTy, 6.020205 «O6pasorsopue MuctenTo», 6.030302 «Pexnama i 38's-
3KM 3 TpoMajickKicTio (y moinirpadii, BEOABHUNTRI, Ta KHUTOPO3MOBCIOKEHH])», 6.050503 «Ma-
HHOOY yBaHHS» Ta YMHHAX HABUATBHAX IIPOTPaM.

TobT0 micns ompamoBaHHEs JaHOTO MOociOHWKa, Mo Ga3yeThes Ha TeMaTHIHOMY HaBYaHHI
Yepes 3MiCT IpodecifiHol MiANBHOCTI, ¥ CBIIOMOCTI CTYASHTIB BUHUKHE YiTKe YSBICHHS IIPO IXHIO
MalOyTHIO CchelianbHicTh Ta MaibyTHIO mpodeciliny NisUIBHICTS Y AaHill ranysi B miToMy i, Imo
HaHBaXXIHBIINeE, e YSIBJICHHS CTBOPIOETHCS 3ac06aMu iHO3eMHOT MOBH.

Iocibmnx «ITonmirpadiuni cupasu» (“Printing and Publishing Matters™) npu3Haueruit uis
CTYZEHTIB 3-T0 Kypcy IONrpadidanx CHENiaNbHOCTEH Ta € MO CYTI HaBYATLHO-METOINYHUM KOM-
IJIEKCOM, OCKUIBKH BiH cKJanaethed 3 «Kauru wi crynenrtay (Coursebook), sxy cryneHTH pasoM i3
BHKJIa[[a49eM OIpaiboBYIOTh B ayUTopii, «Pobogoro sommra» (Workbook) ms camocrtiitol mo3aay-
IOUTOPHOI poOOTH CTYJEHTIB — BHKOHAHHS YAaCTHHHM [OMAINHIX 3aBjanb, «Kuuru s Buxiagagan
(Teacher’s book), mo MiCTHTH METOIMYHI BKa3iBKH Ta IIOPaJH 0RO OPraHizaiii KOXKHOTO OKPEMOTo
3aHATTS, CAaMOCTIHHOI pobOTH CTYNEHTIB Ta KOMITAKT-IIMCKE, I MICTATBCS BCI aymio- Ta BigeoMarepi-
aTy Ui IPOCHYXOBYBaHHA K B ayUTOpil, Tak 1 U1 caMOCTIHHOTO TIPOCITyXOBYBaHHS 11032 Ay JUTO-
pieto (T 9ac BHKOHAHHS JOMAIIHBOTO 3aBiaHfst). KpiM TOro, OKpeMHMH JOJATKAMH IIOJAIOTHCS
rpadiyni 3amucy ayJio- Ta BizeoMarepialiB Kypey, po3Milneni Ha KOMIaKT-IHuCKy, i Tiocapii (Glos-
sary) yciei 6a30BO1 JEKCHKH, ITI0 IOJIaHA 3 MEepeKIafoM YKPaiHCEKOI MoBo0. [10ciBHUK CKIanacThCs
3 IBOX YACTHH, KOJKHA YaCTHHA, Y CBOIO Yepry, CKIANAEThCs 3 YOTHPHOX MOIYIIB, a KOXKEH MOIYJIb
MICTHTB BiJ 0J{HOTO O Tphox ypokis (Units). Koxen ypox ckianaerses 3 nsox doxycis (Focuses) —
smicrosuit hokyc (Content Focus) Ta komyHikatueuuit dokyc (Communicative Focus).

Crif Taxox 3a3HAYUTH, IO MOXYJ Ta ypoku «Kuura ms cryaeHTay 1a «Po6odoro 30mmu-
Ta» HOBHICTIO 30iraroThCs 3a TEMATHKOIO, TOMY Marepianu «PoGogoro sommra» 3a6e3MedyIoTh J0-
JaTKOBE ONPAlfOBAHHA TOTO, IO CTYASHTH BUBIANN B aYIUTODIL.

3micmosuii (poxyc € CKIANOBOIO KOKHOTO YPOKY, came B Lilf HOoro wacTuni nopaxo impop-
MaIlilo i3 HeBHOI TeMu 1podeciiHOro CnpsIMyBaHHA.

Hanpuknan, B 4-my yponi «Po3m0BCIODKEHHS IPYKOBAHOT MPOAYKIH» Y sMicmosomy (poKy-
i PO3IIANAIOTRCS Taki MUTAHHI: BH3HAYEHHS PO3MOBCIOJUKCHHS NPYKOBAHUX Marepiaiis, Iporec
PO3IOBCIOMKEHHS, CXeMa MPOLECY PO3IOBCIODKEHHS, NpobieMu, TOB’93aHi 13 IPOIECOM pO3IO-
BCIODKEHHS 1 Tak Jaji. Hixye HaBeqeHO npuKiian 3aBIamHs 3 [BOTO YPOKY.

Task 8. Distribution workflow. Distribution workflow is a rather complicated process. Be-
low there is the information about the publishing company’s distribution workflow, whose steps are
given in the wrong order; put all the steps in the correct order (You have 7 minutes for this task).

1. The package’s weight is recorded.

2. In some cases reports are created by the carrier, in order to track the progress of the shipment.

3. The finished printed material enters the shipping area from the bindery department, the
pressroom, or from an external source.

4. The material is packaged, which can include banding, wrapping, boxing, etc.

5. The carrier that was previously scheduled to pick up the shipment arrives and picks it up.

6. Bills of lading (BOLs) and packing slips are produced using computer-generated software
and affixed onto the package.

OpnuM i3 3aBIaHe 3MICM0B020 (POKYCY € YATAHHS ABTEHTUYHHX TEKCTIB 3 TEMATHKH YPOKIB.
Vi Texctr Oy 3aII03WHEH] 13 aBTeHTHYHUX JUKepen 1 He Oyii aJlaiiTOBAHIMHE, & IPOCTO CHHTE30-
panumu (L. Trimble, 1992). Cunre3oBani TeKCTH — 11e TEKCTH aBTEHTHYHI, MepepobKa JIe HoJs-
rac y 1) nomasanHi nesHoi iHdopmManii 3 METOR CIIONYYAHHS [[HOTO TEKCTY 3 MOTEPEIHIM Ta oA~
JIbIIMM HaBYAJIBHHM MaTepialioM; 2) BUIyUeHHI JesSKUX YaCTHH OPUTriHANBEHUX TEKCTIB — MEHI Ba-
JKIMBHX 3 TOUKH 30Dy HiOpaHoi TeMaTuKu crniikyBaHHs; 3) 3 €aquanHi migibpanuxX YacTHH OpHTiHa-
TBHHX TEKCTIB TAKUM YHHOM, o0 YHHKHYTH TOPYIIEHb JIOTIKM BHUCJIOBIIOBAHHS T4 OTPHMATH B
pe3ynpTaTi 3aKkingenu#t 38’ s3unit Texct [1]. JIoTeKCTORI, TEKCTOBI Ta MICIATEKCTOB] BIPABH J03BO-
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JISIOTH Kpallle 3pO3yMITH CyTh TEKCTIB Ta MTOYEPIHYTH skoMora Giisine indopmanii 3 aux. JoTekc-
TOBi BIPABH YaCTO CIPSIMOBAHI Ha BHKOPHCTaHHS (OHOBHX 3HAHB CTYNEHTIB, a CaMe, HASBHI BIPa-
BY Ha [IOACHEHHA 3HAUYEHHA CJIB, BIINOBi/AL Ha 3anuTanHs, Tuckycii. Hanpukian:

Task 2. Now you are going to read the text about the process of distribution. Before reading,
fill in the first two columns of the following KWL Chart. You have to write what you know about
the distribution process (the column “What I Know”) and what you want to find out about it (the
column “What I Want to Know”). The third column should not be filled in right now. (You have 10
minutes for writing your answers and discussing them).

Topic: What do you know about distribution?
K: What I Know W: What I want to know L: What I Leaned

ITicia mpOYNTaHHS TeCTy CTYACHTAM IPOIOHYETHCS BAKOHATH APYTY YACTHHY [BOTO 3aBIAHHS:

Task 7. After the text analysis let’s go back to the KWL Chart. Now we are going to fill in
the third column “What I Leaned”. After filling in the first column let’s have a look at your second
column and see whether there are all the answers to your questions in the text; if everything what
you wanted to know about is now familiar to you. If not, find the answers to your questions in the
Internet at home (You have 3 minutes for this task).

bararo Brpas y smicmogoay ¢oxyci IpoiTFOCTpOBaHi PHCYHKAMHE 1 CXEMAaMH, IO JOIIOMATae
CTYZIEHTaM Kpallle 3po3yMiTs 3MicT. IIpuknaj Takol BIIpaBy HaBeIEHO HIDKYE:

Task 1. Company structure. The organizational structure of a typical company is shown on
the below given chart. Your task is to look through the chart attentively and say whether you think
the structure of a printing production or publishing company would be the same or similar. Which
other departments do you think a publishing company may have? Explain your answer (You have
10 minutes for the entire task).

*

| _Board of divectors |

|

| Managing director |

Middle management

BukonanHA 3aBIaHb 3MICM06020 GoKycy NO3BOILIE CTYIEHTAM OTPUMATH 3araibHe YsBJICH-
Hs PO Ty Y iHIITY KOHKPETHY (axoBy TeMy 3acofamMu iHO3eMHOI MOBH, 3aKJIACTH OCHOBH BIJIIOBi-
JHHX MOBICHHEBHX HABWYOK T4 BMIHB I HOJAIBIIOr0 mpodecifHOro CinkyBaHHS T4 A€ 3MOTY
MEPENTH 10 KOMYHIKAMUEH020 (oKyCy, SKUH 11e CTIIOM 3a sMICosum OoKYCOM.

Y Takuii cioci6 cTyIeHTH, Bie O3HaHoMIIeH] 3 HOBOWO iH(OPMAIIErO, CIOBAMH 1 BHCIIOBAMH 3
Iiel TemMu, MOYXKYTh IX BUKOPHCTOBYBATH y CHiNKyBanHi. OCHOBHE 3aBIAHHS KOMYHIKAMUEHO20 (OKy-
¢y monsarae y HabyTTi CTyJIeHTaMH HaBHYOK IpodecifHoro CrikyBaHHs aHrmiCcLKO0 MOBOIO, HIO
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JO3BOJHTH iM TOBODHTH, CIyXaTH, YHTaTH T4 [HCATH, BHKOPHUCTOBYIOYM KOHTEHT (3MiCT) HaHOTO
ypoky. Ilepermsn BineoMaTepianie Ta IPOCIYXOBYBAaHHSA ayaioMaTepiaiiB € HEBil'€MHOK JaCTHHOIO
KOMYHIKAMU6H020 (PoKycy, i HiCIA TaKuX BIpPaB 3aBXKIH HIyTh KOMYHIKATHBHI BIIPABH, HAITPHKIAL,
06rosopenns (y Mamux rpynax abo rpynosi). Ock IPRKIA BIPaBA KOMYHIKAMUEH020 (oKyCy:

Task 17. A logo is a graphic mark or emblem commonly used by commercial enterprises,
organizations and even individuals to aid and promote instant public recognition.

Look at logos of different publishing companies. Give your understanding of each of them.
Why do you think they have chosen such logos? Guess what kind of literature they publish as well
as their target audience (You have 5 minutes for this task).

L/ ?

SRCHTER o -
RIGHIIR - vovaceurs

A elERGHOUSE B

A

soclpublfabing hawvzl :

Hesxi BIpaBH KOMYHIKAMUBHO20 oKyCy — TBOPUI Ta KPEaTUBHI, TOMY B KHH31 JJI1 BUATEIS
3a3HAYeHO, fAKa caMe iH(opMallia noBuHHEa 6yTH 06G0B'I3KOBOIO IPEACTAaBIEHA IIif Yac Ipe3eHTallil
NIOTOTHITY, HANPUKJIaM, CTYJCHT [IOBHHEH ITOACHATH MEePEIyMOBH CTBOPEHHS CBOTO JIOTOTHILY, CKa-
3aTH 9OMY BiH / BOHa 0Opaid Ti 9d iHimi HOro ejxeMeHTH 1 T.1.

Task 18. Imagine that you work as a trainee at the marketing department of a publishing group.
They are going to open a new company in Australia that will publish magazines, books, leaflets and
other materials for baking industry. All the trainees are given the task to create this new company’s
logo. So, it’s your chance to become a permanent employee! (You have 5 minutes for this task).

PomboBi irpy € HeBix'€eMHOIO WaCTHHOIO kKomyHixamugHozo ¢okycy. IIin gac TpH cTyoeHTH
II0YyBAKOTh ce0e BUIbHIINE, CTAIOTH CMLTHBIIIMME Ta MOTHBOBaHimAMH. [TpHKIanoM ponboBoi Tpr
MOJKe CITyTYBaTH TaKa BOpasa:

Task 19. Role-play. Work in groups of three or four. A publishing company «Nova knyga»
is facing some problems connected with the clients' number fall. So they decided to hire a market-
ing company to help them to attract more clients and to increase the number of sales (sales level).
The marketing company they hired made the following suggestions in this situation.

— Identify a target market whose needs are not currently being met, not being satisfactory or
even recognized.

— Think about or find competitive offerings of other publishing companies. You may «borrow»
some ideas from them.

— Actionable solution: reduce you prices, offer some discounts, complete orders in shorter times.

Which suggestions do you think are reasonable? Which are not? Why? Think of any other
suggestions you can come up with (You have 15 minutes for this task).

Ha mamry nymKy, came IIpOEKTHAa METOIWKA € OJHHM i3 BapiaHTiB HABYaHHS 9epe3 3MicCT,
alDKe CYTh IPOCKTHOI METOJUKH — T€ caMe «HABYaHHI depe3 Aito». KpiM TOro, CyTh HPOEKTHOrO
MiZIXO/y HOJATa€E B TOMY, IO CTYACHT BiIKpHBAE HOBi ;g cebe hakTH # OCMHUCIIOE HOBI IIOHATTS, a
He OTpHUMY€ IX FOTOBHMH BiJl BHKJIa[ada, IO 1 JIEKHTH B OCHOBI IPHHIAIY KOHCTPYKTHBI3MY. O1-
’Ke, 3MIHIOEThCS pOJTb BHKNIajaya: Bi — He IHCTPYKTOP, @ KOMIIETEHTHHIA KOJlera, HACTABHHK.,

Came TOMy B KOXKHOMY YPOIIi € 3aBIaHHS Ha CTBOPEHHS I'PYMOBHX/CAMOCTIHHHUX IIPOEKTIB.
Binpniicts npoexTiB MaroTs Oy TH MiArOTOBIIEH] B 10382y JUTOPHAM Jac y Manux rpynax. Cuismpans
JoToMarae cTyZieHTaM OyTH KOHKYPeHTHHMM i roTye iX o MaitOyTHBOI poboTH 3 Koneramu. Ko
poboTa HaJ TPOEKTOM BHKOHAHA, CTYIEHTH MPEACTABIAIOTh HOro Ha 3aHaTTi. [IpeseHTanis € me
OZIHi€I0 BAXUIHBOIO YaCTHHOIO IIPOIIECY HABYAHHS, OCKUIBKH CTYIEHTH MOKYTH 3pO3YMITH, UH XHS
poboTa 3po3yMina IHIMM CTy[EHTaM i Y MOBHICTIO BOHH PO3KPHJIM TeMy (KOJH IHIIN CTYAEHTH
CTaBIATH CBOI TMTAHHA NOTIOBiAaYaMm).
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Project work. Work in pairs of three or four. Imagine that you and your friend opened a
partnership company. As a new company, your profits are not very high. So you haven't got a mar-
keting department. Discuss in pairs how to conduct a market research for your company. Choose a
certain product or service to focus the research on. What techniques will you use to do the research?
Why? Which questions will you ask? Write questions for the interviews or questionnaires. (For in-
stance, if you are a book publishing company, you should find out which kinds of books most peo-
ple read.) You should also think about the form of a questionnaire delivery: distribution, mailing, e-
mailing. Exchange questionnaires with the other group and answer the questions. For the next class
you and your partners should look through the answers to your questions and make a market re-
search report. Present it in front of the class. For making the market research report you should find
the information about it in the Internet and use one as an example.

Onucanuii Buine HapyaneHuH nocibux «llomirpadiuni cnpaBu» y naHHil MOMEHT MPOXO-
TUTE anpobaniio B HABYAIFHOMY NpOIeci cepell CTYIEHTIB 3 Kypey AenHoi hopmu Hapuanus Bua-
BHHYO-TIONIrpadgiuroro inctutyty HarioHanpHOTO TexHigHOMY yHiBepeuTeTi Ykpainu "KuiBchruit
nonmiTexHigHrH IHCTHTYT". [lepCrnexTHBOIO MOAANBINNK HOCTIDKEHb MI 0aduMO MOXIIHBICTE CTBO-
PEHHS TaKoTo IMAPYYHUKA He TUIBKH IUII CTYICHTIR 3 Kypey, ane i Jyis iHIHUX Kypeis.
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E.H. Ouvinko

METOJHYECKAS KOHIENINS OPTAHU3SAIINY OBYYEHUSA CTYAEHTOB
HOJUTPAPHYECKHUX CHEHNUAJIBHOCTEY AHIIMMCKOT'O SI3BIKA
NPOGECCHOHAJIBHOM HAITPABJIEHHOCTH

B crarthe paccMaTpHBAIOTCS METONMYCCKUE NPUHIAIIE] OPTaHu3aiuy O0YUCHH HHOCTPAH-
HOMY $3BIKYy CTYZEHTOB HONHrpadHUecKUX cHenHalbHOCTeH depe3 cojepkaHue npodeccHoHaib-
HOH JesATeNpHOCTH. B 4acTHOCTH OIMCcaHa CHCTeMa YIIPaKHEeHHH, BOIUIOMEHHAS B yIeOHOM mOCo-
6un 1m0 oOy4eHHIO aHIVIHHCKOMY S3BIKY NMpOoQECCHOHANLHOU HAUPABICHHOCTH IS CTYIEHTOB 3
Kypca nmonurpadHuecKux clienuanbHocTell, Yuebuoe mocobue "Printing and Publishing Matters" me
ABJISETCH TUIUYHEIM YU¢OHHUKOM B CPaBHEHHU C APYTHMH yueOHUKAaMU U OCOOUIME [T M3y YeHHS
AHITIHACKOTO S3bIKa JUIA CIIeNuanbHeIX Henell. IIpu paGote ¢ 5THM yueGHUKOM CTYHEHTHI H3Y9aroT
HOTPYXKAIOTCA B 0COOEHHOCTH HX CIENHAIBHOCTH HA aHIVIHICKOM S3BIKE Yepe3 CONEpKaHUe Ipo-
theccroHATEHOM IEATETBHOCTH. '

Knrouegvie cnosa: ob6ydenne WHOCTPAHHOMY SI3BIKY NMPOMECCHOHAIBHOIO HAlpaBICHUS,
obyuenne depe3 cofepxanne Npo(ecCHOHANTBHON NeATENBHOCTH, 00yYeHHs CTYIEHTOB MOJINIPa-
(UdecKuX CIeNHATBHOCTEN.

O.1. Onypko

METHODICAL CONCEPT OF THE TRAINING TECHNIQUES USED IN
CONTENT-BASED LANGUAGE INSTRUCTION OF STUDENTS
MAJORING IN PRINTING

The teaching techniques used in content-based language instruction of students majoring in
printing are analysed in the article. In particular, the system of exercises incorporated in the text-
book of the English language for professional matters for the 3™ year students majoring in printing
is described. The textbook "Printing and Publishing Matters" is not a common textbook in compari-
son with the other course books for learning English for specific purposes. When working with the
textbook students are immersed into the peculiarities of their majors in English. The principle this
book is based on is so-called “learning by doing”.

Key words: content learning, foreign language teaching for specific purposes, content-based
language instruction of students majoring in printing.
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