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The article deals with structural typology in professional tourism terminology. Modern linguists pay great
attention to the study of tourism terminology as one of the most progressive industries in the world. Tourism has
become one of the crucial phenomena of modern society greatly because of its association with language. Due to
its being the language of international communication, the diversity of ways in which English language relates
to tourism has attracted much research. The rapid growth of foreign terms in tourism terminological system
requires its study, description and systematization.

The current body of research provides clear evidence of much attention being paid to the travel industry
itself, and its terminology in particular. The structural potential of professional terms have also been the focus of
scientific analysis. All the same, the characteristic features of English terms structure in tourism industry remain
rather unexplored yet.

Considering the growing necessity of investigating the structure of international travel terminology and its
evident gaps in English tourism terms, the research aimed to study the characteristics of English terms structure
in the field of tourism. The task of the research was to compare the structural features and identify the quantitative
ratio of components in tourism terms. Consequently, the object of research was the English terminology of
tourism industry, and the subject concerned the structural peculiarities of the English tourism terms.

English samples of tourism terms from printed and internet resources have been analysed. Structural
peculiarities of English tourism terms have been studied and defined by the methods of comparative and
structural analysis. Further research perspectives in the professional terminology of tourism industry have been

determined.
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industry.

Introduction. Tourism is one of the most excit-
ing and progressive industries in the world, that
influences almost every other industry. Everyone
gains from properly managed tourism. The tourism
industry, in general, is the total of all businesses that
directly provide goods or services to facilitate busi-
ness, pleasure and leisure activities.

The concept of tourism is the subject of an inter-
disciplinary study, attracting specialists from vari-
ous fields. The specialists' concerns in defining and
explaining a lot of implications of tourism on the
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economy have led to the shaping of a rich theory
dealing with this field of activity, theories that try to
present alongside the basic concepts with which it
operates in practice a series of peculiarities, method-
ologies for measuring specific phenomena [9].

Tourism has become one of the central phe-
nomena of a post-modern society greatly owing to
its liaison with language. Being the global lingua
franca, English language monopolizes all negoti-
ations and transactions that take place in a tourist
destination. The variety of ways in which English
language relates to tourism has attracted much
attention [5].
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Theoretical framework. The tourism industry
is advancing at increased pace. Rising cooperation
between foreign companies and growing commu-
nication in the field of international travel industry
determines the significance of the study on the tour-
ism terminological system.

The overall spread of English as a language of
intercultural communication has led to its becom-
ing the terminology basis in many areas of science,
including the tourist service sphere. Some new terms
regularly appear and come to use. The rapid growth
of foreign terms in tourism terminological system
requires its study, description and systematization.

The current body of research provides clear evi-
dence of much attention being paid to the travel
industry [10; 12] itself, and its terminology [3; 5; §;
9; 11; 13] in particular. The structural potential of
professional terms have also been the focus of sci-
entific analysis [1; 4; 14]. Nevertheless, the charac-
teristic features of English terms structure in tourism
industry have not been explored enough.

The purpose of the study. Due to growing neces-
sity of investigating the structure of international
travel terminology and its evident gaps in English
tourism terms, the aim of the research is to study the
characteristics of English terms structure in the field
of tourism.

Evident impossibility to convey all concepts
and phenomena of such a widespread industry with
one-component (meaning one root stem) terms gen-
erated the formation of complex (two- and more
component) terms.

It is the task of our research to compare the struc-
tural features and identify the quantitative ratio of
components in tourism terms.

Consequently, the object of research is the English
terminology of tourism industry, and the subject
concerns the structural peculiarities of the English
tourism terms.

Methods of research: literature analysis, com-
parative method and method of structural analysis.

The research database is represented by the sam-
ple of English tourism terms from the printed [2; 7]
and internet resources [6].

Research findings. The first issue to be examined
was a quantitative ratio of the studied terms compo-
nents. It is noteworthy that root morphemes, preposi-
tions and conjunctions, but not articles were consid-
ered as components. Results of the structural analysis
appeared to be the following:

+ 23.2% — one-component terms (accommo-
dation, apartment, arrival, available, baggage,
booking, cabin, camping, cancellation, catering,
confirmation, cruise, cuisine, customs, departure,
destination, dining, excursion, fare, fee, furnishing,
guest, guide, hiking, hospitality, hotel, hostel, insur-
ance, itinerary, journey, landing, luggage, map,
occupancy, passenger, porter, reception, service,
ticket, visitor, waiter, etc);

*+ 56.4% — two-component terms (additional
charge, arrival time, bargain price, beach holiday,

boat trip, booking agent, business facilities, business
trip, butler service, cable car, cancel a reservation,
car hire, check-in, check-out, childrens facilities,
city break, coach trip, conference facilities, day trip,
departure time, domestic flight, double room, duty-
free, early booking, entrance fee, excess baggage,
expiry date, familiarization trip, flight attendant, full
board, gift shop, get around, go camping, go hiking,
green tourism, guided tour, half board, high season,
hotel chain, hotel room, incentive tourism, informa-
tion desk, junior suite, key card, late arrival, laundry
service, low season, mass tourism, open bar, package
tour, reception desk, scheduled flight, tourist attrac-
tion, urban tourism, valet service, wedding trip,
youth hostel, etc);

* 14.3% — three-component terms (amenities
and facilities, apply for a visa, book in advance,
check-out time, computer reservation system, credit
card payment, duty-free store, ecology-minded trav-
eller, family-run hotel, fixed price menu, goods on
offer, guarded car park, influx of tourists, king-sized
bed, last minute offer, long-haul destination, loss
damage waiver, low-cost travel, means of transport,
natural beauty area, off-season period, place of
interest, refusal of admission, self-catering apart-
ment, tourist information office, visa-free entry,
wake-up service, etc);

* 5.2% — four-component terms (country of tem-
porary residence, cover of tourist losses, full board
and lodging, generally accepted quality standards,
lodging and food facilities, record of hotel bills, set
out on a journey, etc).

Terminological units with more than four compo-
nents are rather occasional and account for less than
1% of the terms sample.

The above data clearly illustrate the prevalence
of two-component English terms in tourism indus-
try. Such an obvious prevalence is naturally prede-
termined by the commonly recognized claiming that
two-component terms are the most optimal by quan-
tity, as the term requirements contradiction in its con-
ciseness and precision are the least peculiar for them.

Other aspects under research were structural types
of English terms formation in the field of tourism. The
study findings suggest that English complex terms of
tourism industry tend to be formed as follows.

The structural types of two-component tourism
terms:

* N+N (arrival time, beach holiday, boat trip,
business facilities, business trip, butler service, car
hire, city break, coach trip, conference facilities, day
trip, departure time, entrance fee, expiry date, famil-
iarization trip, flight attendant, gift shop, hotel chain,
hotel room, information desk, key card, laundry ser-
vice, package tour, reception desk, tourist attraction,
valet service, youth hostel, etc.);

* Adj+N (additional charge, domestic flight,
early booking, excess baggage, full board, green
tourism, high season, incentive tourism, junior suite,
late arrival, low season, mass tourism, open bar,
urban tourism, etc.);
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* V+N (cancel a reservation, go camping, go
hiking, etc.);

*  P2+N (guided tour, scheduled flight, etc.),

* Num+N (double room, half board, etc.);

* N+Prep (check-in, check-out, etc.);

* N+Adj (duty-free, etc.).

The structural types of three-component tourism
terms:

* N+N+N (computer reservation system, credit
card payment, loss damage waiver, tourist informa-
tion office, etc.);

* N+Prep+N (goods on offer, influx of tour-
ists, means of transport, place of interest, refusal of
admission, etc.);

* Adj+N+N (long-haul destination, low-cost
travel, natural beauty area, etc.);

* N+P2+N (ecology-minded traveller, fami-
ly-run hotel, king-sized bed, etc.);

* P2+N+N (fixed price menu, guarded car park,
etc.);

*  V+Prep+N (apply for a visa, book in advance,
etc.);

* N+Adj+N (duty-free store, visa-free entry,
etc.);

* N-+Conj+N (amenities and facilities, etc.).

The structural types of four-component tourism
terms:

*  N+Prep+N+N (cover of tourist losses, record
of hotel bills, etc.);

* N+Conj+N+N (lodging and food facilities,
etc.);

* N+Prep+Adj+N (country of temporary resi-
dence, etc.);

*  Adj+N+Conj+N (full board and lodging, etc.);

*  Adv+P2+N+N (generally accepted quality
standards, etc.);

*  V+Prep+Prep+N (set out on a journey, etc.).

As we see, the most productive structural
component here is that of a noun. The reasonable
explanation for this apparent tendency of a substantive
component to be the most productive in the structural
types of English tourism terms lies in the fact that
noun is one of the most widespread parts of speech in
any professional terminology, notably in the field of
international travel and communication.

Conclusions. On the grounds of the above
research outcomes the following conclusions can be
made:

* The rapid growth of foreign terms in tourism
terminological system requires its study, description
and systematization.

* Being a significant aspect of any terminology,
the structural peculiarities of English tourism terms
have not been currently researched enough.

* Two-component English terms appear to
clearly prevail in the field of tourism corresponding
with the term requirements for conciseness and
precision.

* Theevidenttendency of substantive component
to be the most productive in English tourism terms
is due to the fact that noun is a widespread part of
speech in any professional terminology, particularly
in the travel industry.

The perspectives of further research are the terms
systematization and compiling a tourism glossary
considering the structural peculiarities of its terms.

JITEPATYPA
1. KoMImoHEHTHO-CTPYKTYpHH aHalli3 aHITIOMOBHUX abpeBiatyp y croptusHii sekcuti / O. B. Pomanuyk, O. B. Mar-
Bisic, Y. M. Ilpouenko, I. M. Crudanumun, H. A. FOpko. @yuxyuonanvrasn aunesucmuxa. 2011. Ne 2, 1. 2. C. 167-169.
2. Manbceka M. I1., Mukutenko H. O., KotinoBcbkuid A. M. AHIIO-yKpaiHChKHIA CJIOBHUK TEPMiHIB chepu Typu3My :

Hapy. moci0. Kui : [lentp yu6oBoi miteparypu, 2015. 448 c.

3. Margisic O. B., Pomanuyk O. B., basmmsak H. O. KommekcHi (hpa3eonoriuni OnuHUI Y TEPMIHOJOTIUHINA CHC-
TeMi raiysi Typmmy. Haykosi sanucku Hayionanvnoeo yuigepcumemy « Ocmposvka axkademisy. Cepia «Dinonociunay.

2016. Bum. 60. C. 184-187.

4. CtpykTypHi 0co0OIMBOCTI TepMiHiB ranndomy B aHrmiiicekii Mosi / O. B. Pomanuyk, O. B. Marsisc, 1. M. Cruga-
g, H. A. FOpko. @yukyuonanvnas auneeucmuxa. 2010. Ne 1, 1. 2 C. 205-206.
5. Fox R. English in tourism: a sociolinguistic perspective. Tourism and Hospitality Management. 2008. Vol. 14,

No. 1. P. 13-22.

6. Beaver A. Oxford Dictionary of Travel and Tourism. Oxford: OUP, 2012. URL: http://www.oxfordreference.com/
view/10.1093/acref/9780191733987.001.0001 (accessed: 11.04.2019).

7. Medlik S. Dictionary of travel, tourism and hospitality. Oxford: Butterworth-Heinemann, 2003. 283 p.

8. Skibitska O. The Language of Tourism: Translating Terms in Tourist Texts. Translation Journal. 2015. Vol. 18,
No. 4. URL: https:/translationjournal.net/October-2015/the-language-of-tourism-translating-terms-in-tourist-texts.html

(accessed: 11.04.2019).

9. Stoyanova S. R. Terminological System of Tourism in the Aspect of Intercultural Communication Exemplified by the
Russian Language. Advances in Social Science, Education and Humanities Research: Proceedings of the 5th International
Conference on Education, Language, Art and Inter-cultural Communication. December, 2018. Atlantis Press. Vol. 289.
P. 344-349. URL: https://doi.org/10.2991/icelaic-18.2018.77 (accessed: 11.04.2019).

10. Study a language abroad without a broad expenditure / A. Antonova, O. Voznyi, N. Yurko, 1. Styfanyshyn. /lens
cmydenmcoroi Hayku: 30. T€3 IO 3a pe3ylnbTaTaMy mopid. Hayk. koH(. ctymenTis JIAY®K. 2017. C. 181-183. URL:
http://repository.ldufk.edu.ua/handle/34606048/9347 (nara 3BepHenus: 11.04.2019).

11. The main features of English synonyms in tourism industry (based on the pre-intermediate coursebook English
for International Tourism) / A. Antonova, A. Zadorozhnya, N. Yurko, U. Protsenko. Jlen» cmyoenmcovkoi nayxu: 30. Te3

180



Yurko N. A., Styfanyshyn 1. M., Romanchuk O. V. The characteristics of english terms structure in tourism industry

JIOTI. 32 pe3ynbraramMu mopiy. Hayk. koH$. cryaeHtiB JIAYOK. 2016. C. 103—-104. URL: http://repository.ldufk.edu.ua/
handle/34606048/6492 (nara 3Beprenns: 11.04.2019).

12. Why tourism? The World Tourism Organization UNWTO : website. URL: http://www2.unwto.org/content/
why-tourism (accessed: 11.04.2019).

13. Yurko N. A. Abbreviations in tourism industry: the main peculiarities of structural components. Axmyanvhi
NUMAKHA HAYKosux docriodcenv: Marepiamn XLIIT MixHap. Hayk.-npakT. koH}., YepHisii, 29-30 yepsHs 2016 p. T. 2.
Kwuis: Jlaboparopis xymku, 2016. C 9-11.

14. Yurko N. A., Protsenko U. M., Litkevych O. A. The Peculiarities of English Terms Structure in Track and Field.
300po6’s nodunu y cyuachomy cycninbemei: Mmarepiany MixkHap. HayK.-mpakT. KoH., 14—16 uepusa 2012 p. Cimdepo-
nonb: Kpumcekuii incturyt 6i3Hecy. C. 124-126.

REFERENCES

1. Romanchuk, O. V., Matviyas O. V., Protsenko, U. M., Styfanyshyn, I. M., & Yurko, N. A. (2011). Komponent-
no-strukturnyi analiz anglomovnykh abreviatur u sportyvniy leksytsi [Componential and structural analysis of English
sports abbreviations]. Funktsionalnaya lingvistika, vol. 2, no. 2, pp. 167-169 [in Ukrainian].

2. Malska, M. P., Mykytenko, N. O., & Kotlovskyi A. M. (2015). Anglo-ukrayinskyi slovnyk terminiv sfery turysmu :
navchalnyi posibnyk. [English-Ukrainian dictionary of tourism terms: manual]. Kyiv: Tsentr uchbovoyi literatury [in
Ukrainian].

3. Matviyas O. V., Romanchuk, O. V., & Bazylyak N. O. (2016). Kompleksni frazeolohichni odynytsi u terminolohich-
niy systemi haluzi turyzmu [Compound phrasal units in terminological system of tourism]. Naukovi zapysky Natsional-
noho Universytetu “Octrozka akademiya”. Seriya “Filolohichna”, vol. 60, pp. 184—187 [in Ukrainian].

4. Romanchuk, O. V., Matviyas O. V., Styfanyshyn, I. M., & Yurko, N. A. (2010). Strukturni osoblyvosti terminiv
handbolu v anhliyskiy movi [Structural peculiarities of English handball terminology]. Funktsionalnaya lingvistika,
vol. 1, no. 1, pp. 205-206 [in Ukrainian].

5. Fox, R. (2008). English in tourism: a sociolinguistic perspective. Tourism and Hospitality Management, vol. 14,
no. 1, pp. 13-22 [in English].

6. Beaver, A. (2012). Oxford Dictionary of Travel and Tourism. Oxford: OUP. URL: http://www.oxfordreference.com/
view/10.1093/acref/9780191733987.001.0001 (accessed: 11.04.2019) [in English].

7. Medlik, S. (2003). Dictionary of travel, tourism and hospitality. Oxford: Butterworth-Heinemann [in English].

8. Skibitska, O. (2015). The Language of Tourism: Translating Terms in Tourist Texts. Translation Journal, vol. 18,
no. 4. URL: https://translationjournal.net/October-2015/the-language-of-tourism-translating-terms-in-tourist-texts.html
(accessed: 11.04. 2019) [in English].

9. Stoyanova, S. R. (2018). Terminological System of Tourism in the Aspect of Intercultural Communication Exem-
plified by the Russian Language. Proceedings of the Advances in Social Science, Education and Humanities Research:
the 5th International Conference on Education, Language, Art and Inter-cultural Communication (ICELAIC December,
2018), vol. 289, pp. 344-349. URL: https://doi.org/10.2991/icelaic-18.2018.77 (accessed: 11.04.2019) [in English].

10. Antonova, A., Voznyi, O., Yurko, N., & Styfanyshyn, I. (2017) Study a language abroad without a broad expendi-
ture. Proceedings of the Den studentskoyi nauky: shchorichna naukova konferentsiya studentiv LDUFC (Ukraine, Lviv,
April 27, 2016), pp. 181-183. URL: http://repository.ldufk.edu.ua/handle/34606048/9347 (accessed: 11.04.2019) [in
English].

11. Antonova, A., Zadorozhnya, A., Yurko, N., & Protsenko, U. (2016). The main features of English synonyms in
tourism industry (based on the pre-intermediate coursebook English for International Tourism). Proceedings of the Den
studentskoyi nauky: shchorichna naukova konferentsiya studentiv LDUFC (Ukraine, Lviv, April 28, 2016), pp. 103—104.
URL: http://repository.ldufk.edu.ua/handle/34606048/6492 (accessed: 11.04.2019) [in English].

12. Why tourism? The World Tourism Organization UNWTO : website. URL: http://www2.unwto.org/content/
why-tourism (accessed: 11.04.2019) [in English].

13. Yurko, N. A. (2016). Abbreviations in tourism industry: the main peculiarities of structural components. Proceed-
ings of the Topical Issues of Scientific Researches: XLIII International Scientific Conference (Ukraine, Chernivtsi, June
29-30, 2016), Kyiv: Laboratoriia dumky, pp. 9—11 [in English].

14. Yurko, N. A., Protsenko, U. M., & Litkevych, O. A. (2012). The Peculiarities of English Terms Structure in Track
and Field. Proceedings of the Zdorovya lyudyny v suchasnomu suspilstvi: Mizhnarodna naukovo-praktychna konferen-
tsiya, (Ukraine, Simferopol, June 14—16, 2012), Simferopol: Krymskyi instytut biznesu, pp. 124-126 [in English].

181



Haykosuii scypran Jlvsiecvkoeo 0epaicaghoeo yHigepcumemy desnexu dcummeoisiohocmi «J/Ivsiecokuii ginonoeiunuii waconucy. Ne 5, 2019
Scientific journal of the Lviv State University of Life Safety “Philological Periodical of Lviv”. Ne 5, 2019

CTPYKTYPHI XAPAKTEPUCTUKHU TEPMIHIB TYPU3MY
B AHIJIIMCBHKIN MOBI

FOpko Hanis AnaroJiiBHa
cmapuuil BUKIa0ad Kageopu YKpaincbKoi ma iHo3eMHUX MO8
JIveiscvro20 deporcasroco yuisepcumemy gizuunoi Kyromypu imeni leana bobepcvrozo
eyn. Kocmwowrka, 11, Jlvsis, Ykpaina

Crudannmun Ipuna MukoJsaiBHa
cmapuiutl 8uK1aday Kagheopu yKpaincoKoi ma iHO3eMHUX MO8
JIvsiscbko20 depoicagroco yHigepcumemy ¢hizuunoi Kyaomypu imeni leana bobepcvrozo
eyn. Kocmwowrka, 11, Jlvsis, Ykpaina

Pomanuyk Oubra BacuiiBaa
Kanouoam inonoivHux Hayx,
ooyenm Kageopu YKpainCcobKoi ma iHO3eMHUX MO8
JIveiscvro2o Oeporcasroco yuisepcumemy gizuunoi Kyromypu imeni leana bobepcvrozo
eyn. Kocmrwowka, 11, Jlvsis, Ykpaina

Cmammio npucesyeno O0CHIONHCEHHIO CIMPYKMYPHOI munonocii eanyseeoi mepminonocii mypusmy. Cyyacwi niHe-
gicmu npuUOiIsIoMb 8eUKY Y8A2Y GUEHUEHHIO MYPUCMUYHOL MepMIHON02IT K OOHIET 3 HAUOIIbW NPOSPECUBHUX 2ay3ell
v ceimi. Typusm cmae 0OHUM 3 HAUBANCIUSIUUX ABUW CYUACHO2O CYCNIILCMEA, 3HAUHOIO MIPOIO 3A605KU 11020 MICHOMY
63A€M036 'A3KY i3 M080I0. Byoyuu Mo80I0 MIJICHAPOOHO20 CRINKYBANHA, AHSTIICKA MOBA Nepebysac 6 yenmpi ysazu baza-
mvox docnioxcens. [LIguoxe 3pocmanis iHO3eMHUX MEPMIHI8 y eany3esiil mepMiHOCUCmeMi Mypusmy eumazace ii demansb-
HO20 6UBYEHHS, ONUCY MA CUCMEMAMUZAYII.

Ananiz nimepamyprux Oxcepen 04egUOHO C8I0UUMb NPO me, W0 6elUKa Y8aza OOCIIOHUKIE NPUOLIAEMbCs camill
mypucmuyHil eanysi, ma ii mepminonoeii 3okpema. CmpyKmypruil nomeHyian npopecitinux mepminie maxooic nepebysas
VY YyeHmpi yeazu Hayko6o2o 00CaiddiceHHs. [Ipome cmpyKmypHi Xapakmepucmuxy mepmiHie mypusmy 6 aHerilicoKii Mogi
00Ci 3aMUMAIOMbCs MATOBUBHEHUMU.

Bepyuu do ysazu neobxionicme cmpykmypHo2o 00CHiONCeH L MINCHAPOOHOT mypucmuynol mepminonozii ma it oue-
BUOHT NPO2ATIUHU Y TYPUCTIUYHIL MEPMIHON02IT aH2NIlICHKOT MOBU, Hawe OOCTIONCEHHs 0)10 CIPAMOBAHO HA GUBYEHHS.
CIMPYKMYPHUX ACHEKMI8 aHMIliCbKOi mepMinonoeii eany3i mypusmy. 3a80anuam 00cniodcenHs 0Y10 NOPIGHAHHA CMPYK-
MYPHUX 0COONUBOCMEN MA BUHAYEHHS! KITbKICHO20 CNIBBIOHOUIEHHS KOMIOHEHMIE Y MYypUCMUYHUX mepminax. Biono-
8I0HO, 00'ekmom 00CaiddCceHHs OYa AHSNIICLKA MePMIHON02IS MYPUCTIUYHOT 2aTy3l, @ NPEOMenoM Q0CTIONCEH S Cmau
CIMPYKMYPHI 0COONUBOCIT MEPMIHIB MYPU3MY 8 AHSTIUCHKIL MOGI.

Ipoananizoeano euUOIPKY aneniicoKuXx mepminie mypucmuunoi cepu iz OpyKoganux ma iHmepHem-pecypcie. memo-
damu NOPIBHSILHO20 MA CMPYKMYPHO20 AHANIZY 00CTIONCEHO MA 8UHAYUEHO CMPYKMYPHI 0COOIUBOCMT MEPMIHIE MYPUIMY
6 aueniicoKiti Mosi. OKpecieHo NepeneKmueHi HanPAMKU 00CTIONCEHb Y 2any3i (haxoeoi mepminono2ii mypusmy.

Kntouosi cnosa: cmpykmypra munonozis, 2any3eei mepminu, XapakmepHi 0coomueocmi, aHeniticbka mepmiHonozis,
MypucmuyHa iHdycmpisi.
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