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The article deals with antonymy derivation in professional tourism terminology. Much attention has been

paid in modern linguistics to the study of tourism terminology as one of the most bound to professional goals all
over the world. Communication in tourism is of great importance and knowledge of foreign languages becomes
essential. Due to its predominant role in most of the countries, the major influence of English is particularly
evident in the area of international travel. The effective enhancement of tourism industry requires the research
and systematization of its terminological system.

The previous research overview attests much attention being focused on the study of professional terms
in different terminological systems. Many aspects in the field of international travel have also been studied
currently, along with various issues of its terminology. Few researchers have addressed the area of antonymy in
tourism terminology. Much survey, though, remains to be done in terms of derivation patterns of English terms-
antonyms in the field of tourism.

Considering the necessity of studying the antonymy derivativeness aspects of international travel terminology and
its apparent gaps in English tourism terms, the aim of the research was to explore the derivational antonyms patterns of
English terminology in tourism industry. The task of the research was to identify and compare the antonymy derivation
peculiarities of English terms in the field of tourism. Subsequently, the object of research was the English terminology

of tourism industry, and the subject concerned the derivational antonyms characteristics of the English tourism terms.
English samples of tourism terms from printed and internet resources have been analysed. Derivational
antonyms patterns of English tourism terms have been studied by the methods of structural comparative and system
analysis. Further research prospects in the professional terminology of tourism industry have been defined.
Key words: derivational antonyms, professional terms, derivation patterns, English terminology, tourism

industry.

Statement of the problem. International
tourism has become one of the world’s most
important economic activities, and its impact
is becoming increasingly evident. The field of
tourism signifies a substantial part of any country’s
economy. The clear necessity evolves, therefore,
for the tourism area staff to be well prepared for
efficient corresponding to the various needs of the
customers. That is why communication in tourism
is of great importance and knowledge of foreign
languages has no alternative.
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The English language has long been established
as the most widely spoken all over the world. It is
emerging as the predominant foreign language in
most of the countries, and the reasons for learning
English are becoming more bound to professional
goals. The prominent role and the major influence
of English are particularly evident in the area of
international travel.

The effective enhancement of tourism industry
cause the necessity for the study, description and
systematization of its terminological system.
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Linguists tend to accept the idea that specialized
communication is not completely different from
general communication, and terminological units
comprise many qualities which may apply to
other units of natural language. Antonymic items
are very common both in specialized texts and in
the general ones, often expressing the grading or
ranking qualities due to a certain scale. Antonymy
may well define an accurate and precise meaning of
the specialized term, by directly opposing two terms
considering their common items.

Analysis of recent research and publications.
The overview of previous research testifies
much attention being focused on the study and
systematization of professional terms in different
terminological systems [2; 4; 5; 7]. Many aspects
in the field of international travel have also been
studied [12; 13; 14; 15] currently, along with
various issues of its terminology [12; 14; 15]. Few
researchers have addressed the area of antonymy
in tourism terminology [1; 6]. However, there has
been little discussion on derivation patterns of
English terms-antonyms in the field of tourism.

Formulation of the purpose and objectives
of the article. Considering the necessity of
studying the antonymy derivativeness aspects of
international travel terminology and its apparent
gaps in English tourism terms, the research is
aimed at exploring the derivational antonyms
patterns of English terminology in tourism industry.
Objectives of the research involve identifying and
comparing the antonymy derivation peculiarities
of English terms in the field of tourism.

Thus, the object of research is the English
terminology of tourism industry, and the subject
concerns the derivational antonyms characteristics
ofthe English tourism terms. Methods of research:
literature analysis, structural analysis, comparative
method and method of system analysis. The
material under research is represented by the
sample of English tourism terms from printed
[3; 11] and internet resources [8; 10].

The main research material. The word
“antonymy” derives from the Greek root anti-
(“opposite”) and denotes opposition in meaning
[9]. There are different classifications of antonyms,
based on their semantics or structure.

Semantically, antonyms in the field of tourism
can be divided into [1]: contrary — gradual
opposition with possible intermediate elements
(e.g. single rooms — double rooms — rooms for
more than two people); contradictory — mutual
opposition that denies the meaning of each
other (e.g. smoking room — non-smoking room);
complementary — opposition that completes
each other’s feature (e.g. beach holiday — green
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holiday); and vectorial antonyms — opposition
denoting differently directed actions (e.g. arrival
time — departure time).

Structurally, English antonyms may be classified
into [9]: semantic — different roots (e.g. stay-over —
check-out); and derivational — the same root
(e.g. accompanied child — unaccompanied child).

Our research particularly seeks to address
the derivational antonyms patterns of English
terminology in tourism industry. Derivational
antonyms are formed by adding an affix to the
opposing word. Being one of the major types of
word-formation, derivation generally includes
prefixation, suffixation, and prefixation-suffixation.

English antonyms in the sphere of tourism have
shown to be formed by the following means of
derivation:

— prefixation (populated area — depopulated
area, national company — international company,
booking — overbooking, catering — self-catering,
etc.);

— suffixation (duty price — duty-free price, tax
year — tax-free year, visa system — visa-free system,
etc.).

The sample under research are found to
be particularly well-presented by the prefixed
derivational antonyms (97.6%), while the suffixed
antonyms proved to be far less productive (2.4%),
and no prefixation-suffixation pattern appeared to
be observed in the research database.

The prevalent pattern of prefixation antonymy
derivativeness in English tourism terminology
features the presence of 15 prefixes:

— un- (accompanied minor — unaccompanied
minor, authorized entry — unauthorized entry,
available rooms — unavailable rooms, claimed
baggage — unclaimed baggage, cleanliness —
uncleanliness, controllable factors —uncontrollable
factors, equipped rooms — unequipped rooms,
experienced tourist — unexperienced tourist,
favourable climatic conditions — unfavourable
climatic conditions, furnished room — unfurnished
room, inhabited area — uninhabited area, occupied
rooms — unoccupied rooms, polluted area —
unpolluted area, popular destination — unpopular
destination, protected area — umprotected area,
saturated market — unsaturated market, scheduled
flight — unscheduled flight, usual environment —
unusual environment, etc.);

— non-(acceptance—non-acceptance, alcoholic
drinks — nom-alcoholic drinks, arrivals — non-
arrivals, compliance — non-compliance, delivery of
services — non-delivery of services, governmental
organization — non-governmental organization,
payment — non-payment, price competition — non-
price competition, refundable — non-refundable,
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renewable natural resources — non-renewable
natural resources, resident — non-resident, smoking
room — non-smoking room, vegetarian — non-
vegetarian, etc.);

— in- (accessible area — inaccessible area,
appropriate behaviour — inappropriate behaviour,
convenience — inconvenience, direct cost — indirect
cost, exhaustible natural resources — inexhaustible
natural resources, expensive hotel — inexpensive
hotel, formal celebration — informal celebration,
frequent visitor — infrequent visitor, organic food —
inorganic food, valid passport — invalid passport,
validate a voucher — invalidate a voucher, valuable
items — invaluable items, etc.);

— over- (booking — overbooking, crowding —
overcrowding, development of natural resources —
overdevelopment of natural resources, fishing —
overfishing, flow of tourists — overflow of tourists,
populated area — overpopulated area, sale —
oversale, saturated market — oversaturated market,
stay — overstay, trading — overtrading, etc.);

— pre- (book — pre-book, bookable trans-
fer—pre-bookable transfer, check-in measures — pre-
check-in measures, paid ticket — prepaid ticket, pay-
ment — prepayment, planned itinerary — preplanned
itinerary, registration — pre-registration, seasonal
adjustment — pre-seasonal adjustment, etc.);

— re- (building — rebuilding, confirmation —
reconfirmation, —construction reconstruction,
distribution—redistribution, forestation—reforestation,
marketing — remarketing, route — re-route, sale —
resale, etc.);

— self- (catering — self-catering, drive — self-
drive, employment — self-employment, govern-
ment — self-government, guided trip — self-guided
trip, promotion — self-promotion, regulatory —
self-regulatory, service — self-service, etc.);

— im- (balanced tourism — imbalanced tour-
ism, migration — immigration, passable area —
impassable area, perfect competition — imperfect
competition, personal services — impersonal ser-
vices, precise information — imprecise information,
etc.);

— de- (caffeinated coffee — decaffeinated cof-
fee, forestation — deforestation, industrializa-
tion — de-industrialization, marketing — demar-
keting, populated area — depopulated area,
regulation — deregulation, etc.);

— multi- (cultural society — multicultural
society, ethnic groups — multiethnic groups, lingual
communities — multilingual communities, national
corporation — multinational corporation, racial
community — multiracial community, etc.);

— dis- (embark — disembark, obey the rules —
disobey the rules, reputable agency — disreputable
agency, satisfied visitor — dissatisfied visitor, etc.);
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— inter- (continental intercontinental,
governmental organization — inter-governmental
organization, national company — international
company, rail pass — inter-rail pass, etc.);

— trans- (atlantic flight — transatlantic flight,
migration — transmigration, national corporation —
transnational corporation, continental journey —
transcontinental journey, etc.);

— il- (business literate — business illiterate,
legal stay — illegal stay, legible regulations —
illegible regulations, etc.);

— sur- (charge — surcharge, mount — surmount,
tax — surtax, etc.).

The following 3 of them are the most
productive: un- (26.3%), non- (10.9%), in- (8.7%);
thus affirming the main function of an antonym to
denote negation and opposition. These prefixes are
present in the word-building patterns illustrated
below:

— un-Adj (e.g. favourable climatic conditions —
unfavourable climatic conditions);

— non-Adj (e.g. smoking room — non-smoking
room);

— in-Adj
passport);

— un-N (e.g. cleanliness — uncleanliness);

— non-N (delivery of services — non-delivery of
services);,

— in-N (e.g. convenience — inconvenience);

— un-Adv (e.g. environmentally friendly
tourism — environmentally unfriendly tourism);

— in-V (e.g. validate a voucher — invalidate a
voucher).

The word-formation analysis of the above
derivational antonyms has shown the largest ratio of
adjective component derivatives formed by means
ofthe 3 prevailing patterns: un-Adj (50.8%), in-Adj
(15.9%) and non-Adj (10.3%). The quantitative
dominance of the adjective derivative patterns is
preconditioned by their features of definitional
function and differential attribute of any notion,
particularly in the field of international travel.

Conclusions and prospects for further
research. On the grounds of the above research
findings, the following conclusions can be made.
The importance of English as a global language
in the professional context of the tourism industry
necessitates the study and systematization of
English tourism terminology. As one of major
types of word-formation process, word-building
derivativeness of English terms-antonyms in the
field of tourism have not been currently studied
enough. Due to the structural and system analyses of
the research material, the most productive means of
forming derivational antonyms in English tourism
terminology has proven to be the prefixational

(e.g. valid passport — invalid
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derivation presented by 15 prefixes with the most  attributes of any notion or activity, particularly in
common patterns of un-Adj, in-Adj and non-  the field of international travel. The perspectives
Adj. The quantitative dominance of adjective  of further research are the terms systematization
derivative patterns is preconditioned by the main  and compiling a tourism glossary considering the
adjectival function to define and differentiate the  derivation antonymy features of its terms.
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JEPUBAIIAHI MOJEJI CJIOBOTBIPHUX AHTOHIMIB
B AHIVIIACBKI TEPMIHOJIOTIL TYPU3ZMY

IOpko Hanist AnaroJiiBHa
cmapuiuil suknaday Kageopu yKpaiHcoKoi ma iHO3eMHUX MO8
JIvsiscbko20 depaicagrnoco yHieepcumemy ¢hizuunoi kyaomypu imeni leana bobepcvrozo
eyn. Kocmwowrka, 11, Jlvsis, Ykpaina

Crudanumun Ipuna MuxkoJaiBHa
cmapuuil 8UKIa0ad Kagheopu YKpaincbKoi ma iHo3eMHUX MO8
JIvgiscvro2o Oeporcasnoco yuisepcumemy gizuunoi Kyromypu imeni leana bobepcvrozo
eyn. Kocmwowrxa, 11, Jlvsis, Ykpaina

IMIpouenko Yasina MukosaaiBHa
KaHouoam neoda2ociyHux HayK,
doyeHm Kageopu YKpaiHcbKoi ma iHO3eMHUX MO8
JIvsiscbko20 depoicasroco yHigepcumemy hizuunoi Kyaomypu imeni Ieana bobepcvrozo
eyn. Kocmiwowrxa, 11, Jlvsis, Ykpaina

Cmammio npucesiueHo O00CHIONMCEeHHIO CLOB0OMBIPHOI aHmMOHIMIL y eany3esii mepminonozii mypusmy. Benuxa ysaea
6 CYUACHIU AiHegicmuyi NpuoLIAEMbCs GUGUEHHIO MYPUCMUYHOI MepMIHON02ll, AK OOHIET 3 Haubitbul Noe's3anux i3
npogecitinumu Yirsimu mepmiHono2ieio y ceimi. 3 0enady Ha me, Wo CHIIKYBAHHSA 6 2ATy31 MYPU3MY MAE 8elUKe 3HAUEHHS,
3HAHHA [HO3EMHUX MO8 CMAE HeoOXIOHOW YM080w0. Bidieparouu easxciugy ponv y (yHKyionysauHi Oinvuiocmi Kpaiw
ceimy, HauOIbWULL 6NIUE AHSTIUCHKOL MOBU SIK IHO3eMHOI 0COONUBO NPOSGIAEMbC Y Chepl MINCHAPOOHO20 MYPU3MY.
Eexmusnuii po3eumox MijcHapoOHoi mypucmuunoi eanysi cmeopioe HeoOXIOHI nepedymosu 0asi OOCTIONCEHHS Mmd
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Ananiz rimepamypHux oxcepei cei0uums npo me, Wo 6eIuUKa yeazd NPUOLISCMbCsL BUGHEHHIO NPODECIIIHUX MEPMIHI8 Y
Pi3HUX mepminonociunux cucmemax. Ha oanuii uac maxooic 6usuaemocs Oazamo acnexmis 2aiy3i MidCHApoOH020 Mypumy
ma pizui npoonemu it mepminonoeii. Oxkpemi 00CTIOHUKY 36ePMATUCT MAKOIC | 00 NUMAHHS AHMOHIMIT 8 MypUCmuuHiil
mepminonoeii. He 36asicaiouu Ha ye, depusayiiini Mooeni c1080MEIPHUX AHMOHIMIE 6 AH2IICHKIL TNEPMIHONOZE mypusmy
00Ci 3aMUMAIOMbCs MATOBUBHEHUMU.

bepyuu 0o ysazu HeobXiOHicmo 6ueueHHs NUMAHHS CJLOBOMBIPHOI AHMOHIMIT Y MEePMIHONI02IT MIDCHAPOOHO20 MYPUSMY
ma il ouesUOHi NPoO2AnUHU Y MYPUCTIUYHIL MEPMIHONOTT AHeRIlCLKOI MOBU, Haule OOCTIONCEHHS OYI0 CNPSAMOBAHO
HA GUBYEHHs O0epusayitiHux Mmooeiell CﬂoeomeipHux AHMOHIMIG 6 AHNICHKIU mepMiHOJzozii' mypucmutmoi' za/zy3i
3asoannam docniodncenns 6y10 GuAGNEHHS MA NOPIGHANHHS 0cobAUBOCMEl COGOMGIPHOL AHMOHIMIT AHSNTUCHKUX MEPMINIE
y eanysi mypuzmy. Takum uunom, 00’ ekmom docnidoicennss OY10 8U3HAUEHO ayeﬂzucmy MEPMIHONORII0 MYPUCTIUYHOL
2anysi, a npeomemom 00CIiONCeH s, CIMAny 0epusayilini Mooeni cio80MBIPHUX AHMOHIMIE 6 AHeNIICLKIll MepMiHON02TT
MIJICHAPOOHO20 MYPUSMY.

Ipoananizoeano 6ubipky aHeRiliCLKUX MEPMIHI6 MYyPUCMUYHOI chepu i3 OpYKOBAHUX MA IHMeEpHem-pecypcis.
Memoodamu cmpykmypHo2o, NOPIBHAIbHO20 MA CUCIEMHO20 AHALIZY OOCHIONCEHO MA BUHAYEHO 0epUBaAyitiHi Mooeii
CLOBOMGIPHUX AHMOMIMIE 6 aHelilicbKill mepminonozii mypucmuunoi eanysi. OKpecieno nepcnekmuHi HAnpsamKu
00CidHCeHD Y 2any3i (haxoeoi mepmiHon02ii mypusmy.

Knrouosi cnosa: cirosomsipui anmonimu, eanysesi mepmiHu, OepusayiiHi mooeni, aHeniticbka MepMIHON02IA,
MypucmuyHa iH0ycmpisi.
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